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Printers Rolling With
The Digital Revolution
MANUFACTURING: Advances 
Enhance Customization Capabilities
■ By BRAD GRAVES

There isn’t a table big enough to hold Hewlett-
Packard Co. ’s largest inkjet printer.

Its color inkjet web press stands 10 feet high 
and 70 feet long, and it takes paper from a roll 
42 inches wide.

HP is betting that digital printing technol-
ogy, long used in tandem with home and of� ce 
computers, is transferable to the world of print 
shops, where products must be removed with a 
pallet and forklift.

“There is a major analog-to-digital transfor-
mation taking place in the commercial print-
ing industry, and HP is at the forefront,” said 
Sumeer Chandra , vice president of marketing 

Hospitals Get ‘Unwired’ Through New Standards
HEALTH CARE: Local Facility 
To Be Area’s First to Use Network
■ By KELLY QUIGLEY

When the new Scripps Coastal Medical Center 
in Oceanside opens in July, the 33,500-square-
foot building will be the � rst facility in all of 
San Diego County to use a new medical-grade 
wireless network that’s expected to lower health 
care costs and drive product innovation.

“This technology is pro-
found in that it changes the 
way health care is provided 
from a wireless stand-
point,” said Bruce Rainey , 
corporate vice president of 
facilities design and con-
struction for San Diego-
based Scripps Health . 

As mobile medical devices become an inte-
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Airport Authority 
Makes Deal for $315M
TRANSPORTATION: Company
To Manage Fixed-Base Operations
■ By MIKE ALLEN

Landmark Aviation  gets to stay as the � xed-
base operator at Lindbergh Field.

The San Diego County Regional Airport 
Authority , which manages the day-to-day opera-
tions at Lindbergh, has approved a 37-year lease 
valued at $315 million for Landmark to manage 
the � xed-base operations (private plane facili-
ties) at San Diego International Airport.

Houston-based Landmark beat out two com-
peting bids and was deemed the best by a four-
member evaluation panel, airport of� cials said.

Under the proposal by Landmark, the com-
pany will invest $39 million into construction of 
a new terminal, hangars, and ramp for planes 
that will replace an aging terminal formerly 
operated by Jimsair .

“They (Landmark) will be constructing an 
entirely new facility on a new site,” said Troy 
Leech , Lindbergh Field’s director of real estate. 
“This will be a larger, more modern facility with 
a high level of customer service. We expect that 
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PEDAL TO THE METAL
AUTOMOTIVE: Sales of
Luxury Vehicles Increasing

■ By LOU HIRSH

George Athan III  learned � rsthand that 
sales of cars carrying luxury nameplates 
were among the � rst to roar back to life 
as consumers shook off the effects of the 
Great Recession — even in the hard-hit 
Las Vegas region, where he operated Audi  

dealerships for several years before moving 
to San Diego.

“There’s a lot of  pent-up demand out 
there in the market,” 
said Athan, now presi-
dent and general man-
ager of Audi San Diego, 
recently acquired by 
Kuni Enterprises Inc . 
“You’re seeing people 

trading in cars now that are 10 years old or 
have more than 100,000 miles on them.”
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Power Deals Give SDG&E a Greener Grid
UTILITY: 300 Megawatts 
Of Clean Energy to Be Added
■ By JULIE GALLANT

San Diego Gas & Electric Co. ’s plans to pur-
chase power from wind and solar farms brings 
the company a step closer to meeting the state’s 
goal of attaining 33 percent of its energy from 

renewable sources by 2020.
The Sempra Energy  subsidiary recently an-

nounced two agreements, whose values are 
undisclosed, that would expand its portfolio of 
emissions-free power by 300 megawatts.

James P. Avery , senior vice president of 
power supply for SDG&E, said these contracts 
are a “terri� c accomplishment” given that the 
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New luxury vehicles 
sold locally in 2011, up 
6 percent from 2010, 

according to Edmunds.

18,206

Bruce Rainey

Rendering courtesy of San Diego County Regional Airport Authority

Landmark Aviation is proposing construction of a 
$39 million terminal for the fi xed-base operations at 
Lindbergh Field.

George Athan III, president and general manager of Audi San Diego, says his dealership could see sales 
rise 30 percent this year. Other local luxury vehicle dealers say they expect 2012 to be a continuation of a 
market that saw demand shift into high gear for many types of cars in 2011.  |  Photo by Melissa Jacobs
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San Diego convention center ScheDule
	 Date	 event	 tYPe	 #	attenDees	

Source: San Diego Convention Center Corp.

Feb. 28-March 1  IPC – APEX Expo  Convention with Trade Show  6,500

March 3-10 IPEG 21st Annual Congress 2012  Meeting/Seminar  400

March 6-8 National Rural Electric Cooperative Assn. Annual  Convention/Trade Show  9,000

March 8-10 Society of Amer. Gastro Endoscopic Surgeons/Sages  Convention/Trade Show  2,500

practices.
DPR, with headquarters in Redwood 

City, employs approximately 350 in San 
Diego County and has worked on recent 
local projects including the new Palomar 
Medical Center West in Escondido.

PCL, based in Denver, has about 60 
local workers and is among contractors 
working on the ongoing expansion at San 
Diego International Airport.

— Lou Hirsh

SABRE SPRINGS

REIT Buys Local Care 
Facility for $67.5 Million

An Ohio-based real estate investment 
trust has purchased the Belmont Village 
assisted living facility in Sabre Springs for 
approximately $67.5 million.

Health Care REIT Inc., with head-
quarters in Toledo, acquired the facility 
at 13075 Evening Creek Drive S. from 
Belmont Village Sabre Springs LP of  
Scottsdale, Ariz. 

The transaction closed Feb. 3, accord-
ing to data reported Feb. 9 by CoStar 
Group.

The 176,379-square-foot building is the 
second local assisted living center pur-
chased recently by Health Care REIT. 

In November, it bought the Belmont 
Village Senior Living facility in Cardiff-by-
the-Sea for approximately $69.2 million, 
CoStar reported.

Health Care REIT has a real estate port-
folio of more than $13 billion, including 
senior living communities, medical office 
buildings, inpatient and outpatient medical 
centers, and life sciences facilities, accord-
ing to its website. 

The company trades under the 
symbol HCN on the New York Stock 
Exchange.

— Lou Hirsh

SAN DIEGO

Jerome’s Furniture Expands 
To San Bernardino County

San Diego-based Jerome’s Furniture plans 
to open its first San Bernardino County 
store in April, bringing the family-operated 
retailer’s total to nine showrooms.

The company announced Feb. 15 that it 
has acquired a former Linder’s Furniture 
location at 11750 E. Fourth St. in Rancho 
Cucamonga, and has begun renovating the 
41,000-square-foot site.

President and CEO Lee Goodman said 
it will be the company’s third showroom 
to debut outside of San Diego County, 
following two Riverside County openings 
in 2010.

Seven current Jerome’s employees will 
switch to the new location. The company 
expects to hire about 20 additional sales, 
customer service and warehouse positions, 
according to a statement.

Jerome’s last year was named by the 
industry magazine Furniture Today as one 
of the fastest-growing furniture retailers 
in the U.S. based on 
sales. The company 
reported revenue of 
$95.5 million in 2010 
and $102 million in 
2011.

Jerome’s was found-
ed in 1954 by Jim and 
Esther Navarra. Its 
current chairman and 
namesake is their son, Jerome “Jerry” 
Navarra.

— Lou Hirsh

“Despite delays in securing the purchase 
orders we anticipate from the Department 
of Defense and other customers for our 
NightHunter and SuperVision products, 
we continue to believe that substantial 
orders are forthcoming,” Chairman Alan 
Magerman said in a statement.

Xenonics develops and produces ad-
vanced, lightweight and compact illumi-
nation and low-light vision products for 
military, law enforcement, public safety 
and commercial customers.

— Lou Hirsh

POWAY

Geico Scores Naming Rights
To an Indoor Soccer Arena

Sportsplex USA, an operator of a 15-
acre sports complex locally, said it entered 
into a five-year promotional and naming 
rights agreement with Geico that allows the 
insurance company to put its name on one 
of its indoor soccer arenas.

Starting March 1, one of the complex’s 
two soccer arenas will be called Geico 
Arena. 

In addition to the field naming rights, 
Geico receives signage throughout the 
facility, on the website, and has opportuni-
ties to distribute marketing materials to an 
estimated 5,000 participants and specta-
tors who visit the complex each week, the 
companies said.

Based in Chevy Chase, Md., Geico, a 
unit of Berkshire Hathaway, maintains its 
West Coast headquarters in Poway.

— Mike Allen

SAN DIEGO

Maxwell Technologies Turns
A Profit in Fourth Quarter

Maxwell Technologies Inc., an elec-
tronics maker specializing in ultraca-
pacitors, reported net income of  $1.6 
million on revenue of  $42.5 million for 
the fourth quarter of  2011. 

In the same quarter of  2010, Maxwell 
reported a net loss of  $2.4 million on 
revenue of  $34.2 million.

For all of 2011, Maxwell reported net 
income of $849,000 on revenue of $157.3 
million, compared with a net loss of $6.1 
million on revenue of $121.9 million in 
2010.

In other news, Maxwell said it 
planned to issue $30 million of  stock 
through Citadel LLC of  New York. 
Maxwell said it planned to use the pro-
ceeds as working capital, and to help 
grow its business.

Shares of Maxwell trade on the Nasdaq 
under the ticker symbol MXWL.

— Brad Graves

SAN DIEGO

Construction Firms Make 
Fortune Best Workplace List

Two general contracting firms with San 
Diego operations recently made Fortune 
magazine’s annual “100 Best Companies 
to Work For” list, published Feb. 6.

DPR Construction ranked No. 13 on 
the list. 

PCL Construction Inc. came in at No. 
29.

The Fortune survey, conducted with the 
Great Place to Work Institute, assesses 
corporate workplaces on factors includ-
ing employee job satisfaction, company 
culture, pay and benefits, and management 
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Pauline  
MartinsonNoNPRoFIT PRoFILE

Pauline Martinson is one of San 
Diego’s modern environmentalists, put-
ting her passion to use in a leadership 
role at I Love A Clean San Diego. As 
the executive director of the 57-year-old 
organization, Martinson has doubled 
its staff  and budget and expanded the 
organization’s reach. She has shined 
a spotlight both on the environment 
and her organization, making I Love A 
Clean San Diego a household name in 
the region.

ORGANIZATION
Mission: I Love A Clean San Diego 
provides the community with the tools, 
knowledge and opportunities to actively 
conserve and enhance San Diego for 
future generations.
Year founded: 1954.
Milestone: Doubled the budget and staff  
during my tenure and expanded our 
reach to new communities. 
Annual revenue: Nearly $1 million.
Administrative expense as percent of 
revenue: 12 percent.
Corporate support as percent of revenue: 
54 percent.
Corporate supporters: San Diego Gas & 
Electric Co., Allied Waste, Mailboxes 
Etc., Whole Foods, Sony, Intuit, Nassco, 
Kohl’s, Time Warner Cable.
Board chair: Karen Henry, senior 
engineer — San Diego County Water 
Authority. 
No. of board members: Seven.
No. of employees: 14.
No. of volunteers: 30,000 annually.
Events: Creek to Bay cleanup in April at 
more than 80 sites; Coastal Cleanup Day 
in September, countywide at 90 sites; 
Nearby Nature — outdoor education 
that takes youth out of the classroom 
and into nature; Clean Beach Coalition 
— Morning After Mess (cleanup on 
popular beaches after the July Fourth). 
Wish list: Every San Diegan would 
recycle.

OFFICE ISSUES
Recent challenge: Moving the of-

fice, and making sure I was embracing 
growth and making the right choices for 
the organization as it evolves. 

Measures of success: Expansion into 
new communities, working with new 
partners, renewed support from existing 
stakeholders.

Smartest move: Restructuring the 
organization to accommodate for growth 
and increased interest; mutually benefi-
cial partnerships with businesses.

Misconception: Only women can work 
at environmental nonprofits.

PROFESSIONAL INSIGHTS
Personal path to nonprofit work: Affir-

mations, daily updates from the universe.
Toughest aspect: Overcoming stereo-

types about environmentalists.
Biggest pain: Generational gaps.

Greatest pleasure: The moment when a 
child gets the environmental message we 
deliver and tells his or her parents!

INTROSPECTIONS
Best recent moment: Being recognized 

as one of 40 under 40 by the San Diego 
Metro Magazine and accepted into 
LEAD San Diego’s 2012 Impact class.

Worst recent moment: 1.9 million gal-
lons of sewage into the Los Penasquitos 
Lagoon during the blackout.

Dream for another life: I’m pretty 
happy with this one.

Causes: Sustainability, reducing waste, 
local farmers markets.

Most like to meet: Tina Fey. 
Favorite quote: “Treat the Earth well. 

It was not given to you by your parents, 
it was loaned to you by your children.” 
— Kenyan proverb.

Most influential reading: “Fostering 
Sustainable Behavior — Community-
Based Social Marketing,” by Doug 
McKenzie-Mohr.

Favorite place for business meetings: 
Solare Ristorante or Joao’s A Tin Fish 
Bar & Eatery at Liberty Station.

Favorite vacation spot: Pai, Thailand 
or any island in Hawaii.

Favorite way to spend time: Riding my 
cruiser along San Diego’s bay front.

— Steve Adamek

RESUmE
Name: Pauline Martinson.
organization: I Love A Clean San 
Diego. 
Title: Executive director.
No. of employees: 12.
Website: cleansd.org.
Education: Bachelors of Arts in 
environmental studies, UC Santa 
Cruz.
Birthplace: Minneapolis.
Current residence: Mission Hills.
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